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countries. More than 60 per cent of its revenu&onverted cost-neutrally. And the price? “We
meanwhile, comes from this segment. don't pay more now than before — the conversion

was cost neutral,” says a pleased Borchers.
Yet this is not enough: SAE has also had thowever, the marketing manager leaves the
quality and environmental friendliness certi ed,question of whether he would be prepared to pay
rigorously uses safety-optimised XL trailers anextra for “greener” logistics open. But: “If we can
documents each transport in a detailed carbomprove the logistics chain in this respect then
footprint: how much C®was emitted with this we would be prepared for in-depth discussions.”
delivery? A start ...

Borchers was convinced by the concept and SAE
authorised representative omas Neureiter, who
provides on site support for customers, can look
forward to a three-year contract. Goods destined
for the Italian market which were, until now,
transported by road have, meanwhile, been
travelling intermodally with SAE for the past four
months — a ve- gure ton volume per year. €O
emissions were reduced by almost 70 per cent.

Dralon and SAE

Dralon GmbH is a spin o from Bayer AG and was established in 2001. It produces ca. 180,000
tons acrylic bres annually at two sites in Germany for worldwide customers, usually spinning
companies.

SAE has been active in the logistics market for almost 40 years. e Italian company specialises in
the transport of packaged chemical products and hereby concentrates on intermodal transport
with a focus on “green” logistics.

www.dralon.com | www.saeit.com
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